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+ Oats naturally offer health benefits that add value to both
plant based and hybrid food and beverage products.

Oats are an ideal ingredient solution to manage heart health,
blood-glucose levels, cholesterol, and weight.

The high fibre content contained in oats meets widespread
consumer interest in supporting digestive and gut health.

Brands can link oats with natural, long-term health benefits
to drive success.

Consumers understand that oats are a naturally healthy
ingredient, presenting an opportunity for oats to take centre
stage in product launches.

Getin Touch Learn more about our grains:
https://www.tirlaningredients.com/ingredients/grains-plant-based

To find out more about how Tirlédn can support you
in developing your solutions, please contact us directly.
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